
''Never doubt that a small group of thoughtful committed citizens can 
change the world: indeed, it's the only thing that ever has." 
- Margaret Mead

In This Issue: 

Current Trends, Updates on Privacy for Nonprofits, and new IRA 
Tax Law! 

Welcome back, readers and nonprofit marketers, to our quarterly 
newsletter. We closed out 2022 gathering with our industry friends and 
colleagues to recap the year and celebrate high level 
accomplishments at events such as the DMAW Best of Direct Awards 
and DMFA Marketer of the Year and Holiday Luncheon. Heading into 
Q1 2023, we are gearing up for the new TNPA Symposium in March. 
There has been much movement in our space in terms of acquisitions 
and mergers, and more push to digital engagement. 

Highlights to follow in this 
quarter's issue include an update 
on privacy in the nonprofit sector, 
overall results trends through 
December 2022, some exciting 
changes to the laws around 
donating to nonprofits through an 
IRA, as well as key insights from 
the Winterberry Group. 

Please be sure to save our overview of upcoming events as we 
continue to catch up in person with each of you. As always, if there is 
an issue you want to learn more about, let us know! We love to hear 
from those of you who are at the source of nonprofit marketing. Please 
feel free to send us questions and topics that you would like to see 
covered or included in any of our future surveys at 
nonP-rOfit@adstradata.com. You can also learn more about us at 
adstradata.com/nonP-rofit/, and again please pass this newsletter along 
to a colleague so they too can sign up and join in the discussion. 

-Your Adstra Nonprofit Leadership Team

https://adstradata.com/nonprofit/
https://adstradata.com/nonprofit/


rend Re ort 

2022 was certainly a challenging year for fundraising; and direct mail 
new donor acquisition specifically. As the last of the Q4 2022 
acquisition mailing gifts trickle in, we're still seeing response rates 
down significantly compared to the highs of the pandemic. We 
continue to make comparisons to 2019's pre-pandemic performance, 
and with that, we find that while response is down, average gift is up, 
and the gross revenue in 2019 is flat to 2022. Unfortunately, with rising 
paper and postage costs, net revenue continues to be greatly 
impacted. As we work within the parameters of our 'new normal', we 
recommend continuing to find efficiencies in your direct mail programs, 
conducting matchback analysis to understand any channel shifts, and 
continuing to work with your vendor partners to make even small 
adjustments that help improve the response. 

YTD Prospect Performance Trends 

vs 2021 vs 2020 vs 2019 
YTD YTD YTD 

[0 Mail Qty -10% 1' 2% 1' 3% 

§ Response Rate -25% -24% -10%

� Gifts -32% -22% -8%

� Avg Gift 1' 5% 1' 10% 1' 10% 

� Revenue -29% -14% 1' 1% 

Note: Our analysis is based on mail date or campaigns, vs the co-op trending reports, which are based on 
transactions received during any one month. 



Privac U date 

2023 marks a pivotal moment in the relationship between advertising 
and consumer privacy. After significant debate and consideration, five 
state-wide laws went into effect on January 1 , but potential for 
enforcement for many of those laws begin in July. 

The delayed enforcement creates a cascade of events that will shape 
the new year. First and foremost, it will likely push U.S. Congress to 
pass federal legislation that pre-empts this patchwork of state laws. 
Second, it requires that advertisers get serious about addressing 
ongoing privacy concerns and learning from the errors of the past. 

Nonprofits have an increasingly complex role with these privacy laws, 
although only Colorado's applies to the sector currently. All the other 
state laws exempt nonprofits, however despite this reality, there is still 
an impact on the sector. The burdens placed on corporate providers of 
data to nonprofits have stopped many small to mid-sized data 
providers from doing business in California, creating obstacles and 
extra expense for nonprofits communicating with supporters in 
California and soon-to-be other states enacting similar laws. 

With regard to Colorado SB 190, the Protect Personal Data Privacy 
Act, was signed into law on July 7, 2021, and will take effect on July 1, 
2023. Major provisions include: 

• Enable a consumer to opt-out of the processing of their personal
information

• Confirm whether or not a controller is processing personal data
concerning the consumer and to provide access to that
information

• The right to correct inaccurate personal information
• The right to have personal information deleted
• Controllers would be required to provide a meaningful privacy

notice to consumers detailing their various rights
• Does not contain a private right of action

The current landscape for nonprofits is nowhere near as difficult as it is 
for profit organizations, but it will be important to pay very close 
attention as more states enact privacy laws. 

https://leg.colorado.gov/bills/sb21-190


Research Corner 

Key Findings from Winterberry Group's Annual Research 

Winterberry is seeing potential for online investment to decelerate, 
while direct mail is expected to grow in 2023. In addition, investment in 
CTV will continue to rise. 

Interest in Behavioral/Event Driven Use Cases, Online-to-Offline 
Automated ''Trigger" Mail, Rising Steadily 

Programmatic Direct Mail Spending 
(2018-2025P, SUS MM) 

$242 

iii 
2018 2019 2020 2021 2022P 2023P 20241' 2025P 

• Demand for digital-to-OM solutions is increasing as 
digit.-illy rliltive OTC br.inds seek to ret.irget customers 
with physical mail pieces 

• US spend on programmatic direct mail campaigns driven 
by web-based triggers or behaviors is estimated at
S317MM in 2022 and is forecast to grow at a +27.4% 
CAGR through 2026 

• Robust growth forecaslS reflect a shift towards direct 
mall campaigns that connect the online buying journeys 
with offline messaging 

Key growth drivers expected to impact 2023 include: 

• An increased emphasis on customer experience to drive
retention, tightening marketing spend management

• Direct Mail making a comeback
• The convergence of Linear & CTV speeds along, though not

seamlessly
• The loss of identifiers, privacy regulation and the race for first

party data relationships
• Agencies are expected to see above market spend at 8.5 percent

''T he rising cost of digital media and shifting consumption patterns is 
encouraging marketers to shift spend not just amongst channels, but 
among providers who have the ability to target hard to reach niche 
audiences" said Biegel. "We expect the growth rate of digital channels 
to decelerate but remain strong. Offline bright spots for marketers 
include experiential marketing as events return and direct mail, 
as a predictable performance media channel." 

To download the full presentation, click here 

https://www.winterberrygroup.com/_hcms/mem/login?utm_medium=email&_hsmi=242256819&_hsenc=p2ANqtz-9072ax5IWOwBJNo_qYOu98HEerNCwoGEaOHBUsvIEKUo4bzmTYdpjwk0uZ5f_po-VMBtjIKyNQ28mXQRcPA0394xt6LOfCXT-PX65oo-oA1B-Ce-4&utm_content=242256819&utm_source=hs_email&redirect_url=https%3A%2F%2Fwww.winterberrygroup.com%2Finsights-library%2Fthe-outlook-for-advertising-marketing-and-data-2023%3Futm_medium%3Demail%26_hsmi%3D242256819%26_hsenc%3Dp2ANqtz-9072ax5IWOwBJNo_qYOu98HEerNCwoGEaOHBUsvIEKUo4bzmTYdpjwk0uZ5f_po-VMBtjIKyNQ28mXQRcPA0394xt6LOfCXT-PX65oo-oA1B-Ce-4%26utm_content%3D242256819%26utm_source%3Dhs_email


Ex ansion of the IRA Charitable Rollover 

Nonprofits have long since 
been benefiting from donors 
over the age 70 ½ who make 
direct distributions from their 
individual retirement account 
(IRA) to public charities. 
Widely known as an I RA 
charitable rollover or a 
qualified charitable distribution, 
this action allows the donor to 
not count these distributions 

as a withdrawal from their I RA and thereby not classified as income for 
tax purposes. On December 29th, 2022, the President signed the 
Fiscal Year 2022 Omnibus Appropriations Bill.This legislation included 
several enhancements designed to encourage charitable giving by 
allowing seniors to make tax-free contributions from their IRAs to 
charities through life-income plans. Starting in 2023, donors can use 
their IRAs to fund a charitable gift annuity or charitable remainder 
trust. Additionally, the annual distribution cap of $100,000 will be 
indexed to inflation and increased to ensure nonprofits continue to see 
the same value of these gifts year over year. 

Specific Provisions 

• A donor can make a one-time gift election to fund a life-income­
gift with an IRA and must be done in one tax year only

• The aggregate limit of the IRA funded life-income gifts is $50,000
• The direct distribution from the donor's IRA to a life-income plan

counts toward their required minimum distribution for that year

These tax benefits can help seniors create an income stream during 
their lifetimes while making gifts to organizations they are passionate 
about when they are gone. 

The next step is spreading the word and ensuring donors understand 
and take advantage of these tax changes. 



Upcomin Events 

DIRECT MARKETING 

FUNDRAISERS ASSOCIATION 

DML\W 
Direct Marketing Association of Washington 

Nonprofit Fundraisers 
Symposium 

March 15-1 7, 2023 I Hilton National 
Mall at the Wharf, Washington DC 

Click here to learn more and sign up 

DMFA Donor Advised Fund 
Insights 

March 15, 2023 I 11 :45a -2:00p I 
Club 101, 101 Park Ave, NYC 

This session will highlight the donor 
experiences that really shined, flag 
problem areas, and share ideas you 
can use to enhance OAF giving and 
donor experiences. 

Click here to learn more and register 

DMAW- DM 101 

March 23, 2023 I 8:30a -4:15p I 
SEIU, 1800 Massachusetts Ave. NW 
Washington, DC 

Our very own Tom Fleming will be 
speaking! 

The ever-popular DM101 is returning 
with sessions including: Creative 
Strategy, List Strategy for Aquisition, 
Data Hygiene/Data Processing, 
Production Services, 
Database/ Analytics, Online 
Marketing, Multi-Chanel and 
Telefundraising/Text Marketing 
followed by a Wrap Up and Q&A 
Session. 

Click here to learn more and register 

https://directmarketingassociationofwashingtondmaw.growthzoneapp.com/ap/Events/Register/GrZ9jbYL?sourceTypeId=Website&mode=Attendee


DIRECT MARKETING DMFA - DM 101 
FUND RAISERS ASSOCIATION 

DIRECT MARKETING 

FUNDRAISERS ASSOCIATION 

DML\W 
Direct Marketing Association of Washington 

April 20, 2023 I Jay Suites Times 
Square I 1441 Broadway at Seventh 
Avenue, New York, NY 

Our very own Tom Fleming will be 
speaking! 

Come hear from other young 
professionals to discuss professional 
development and other important 
career topics in a friendly round 
table luncheon. Click here to learn 
more and register 

DMFA Happy Hour 

May 2, 2023 I 5:30p - 7:30p I
1205 11th Street NW 
Suite 450, Washington, DC 

Join the DMFA in Washington DC at 
Supra for an evening of networking. 
Mingle with your industry friends and 
make new ones over drinks and light 
appetizers. 

Click here to learn more and register 

List Bazaar 
May 11, 2023 I 8:00a - 4:00p I
The National Union Building 
918 F Street NW 4th Floor 
Washington, DC 

For nearly 40 years, List Bazaar has 
been the industry's only show 
created by list professionals for list 
professionals. 

List Bazaar is where list brokers and 
managers come together to hear 
about the latest trends and discuss 
the most urgent issues surrounding 
our unique and critical corner of the 
industry. 

Click here to learn more and register 

https://members.dmfa.org/events/Details/dm-101-829943?sourceTypeId=Website
https://directmarketingfundraisersassociation.growthzoneapp.com/ap/Events/Register/DLykee4p?sourceTypeId=Hub&mode=Attendee
https://members.dmaw.org/event-calendar/Details/list-bazaar-797866?sourceTypeId=Website


If you'd like to continue to get a copy of our Nonprofit newsletter, 
please make sure to add this newsletter's email address to your 
contacts. If you think others may be interested in getting a copy of this 
newsletter, please have them email us at: non{l.rofit@adstradata.com 
and we will add them to our list. You can also find copies of this and 
previous newsletters at Adstra's website: adstradata.com 

m 

adstra 
Nonprofit� 

If you like what Adstra has to share, or want to learn 
more about what we do, please visit our website at 
adstradata.comlnon!J.rofitl or follow us on Linkedln 
@Adstra, or Facebook @Adstradata. We welcome 
you to the new ideal. 

Follow us! 

Unsubscribe 

This message was sent to andrew.schulman@adstradata.com from non1;1rofit@adstradata.com 

Adstra Nonprofit 

Adstra 

750 College Road East Suite 201 

Princeton , NJ 08540 

https://adstradata.com/
https://adstradata.com/nonprofit/
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JOIN TNPA

March 15–17, 2023  |  Hilton National Mall at the Wharf  |  Washington, DC
co-presented by

RESILIENCY… RECOVERY…
RELEVANCE

We don’t know what the future will bring or the next challenges
we will have to face as fundraisers and marketers. What we do
know is that we have to be resilient to be sustainable. Our
recovery strategies will become the foundation on which we
build our future fundraising. Most importantly, we need to
continuously create new value in the eyes of our donors – telling
each story boldly – staying relevant.
Your colleagues who are in the trenches with you have designed
a program to help address the big questions that keep you up at
night: how do I build the best staff, how do I build a diverse
donor base, what new technologies should I be trying, and how
do I keep myself motivated? Come join seasoned professionals
like yourself – with 10 or more years in fundraising – who are
looking to a better future in fundraising and marketing …
welcoming more donors with the right staff in place to serve the
organization’s mission.

  REGISTER TO ATTEND   

SCHEDULE & PROGRAM  

   HOTEL INFORMATION   

GENERAL INFORMATION

   MEET OUR PARTNERS   

          SPEAKERS’ BIOS       

          PHOTO GALLERY       

https://tnpa.org/membership/
https://thenonprofitalliance.growthzoneapp.com/ap/Events/Register/zLw3ABdL?mode=Attendee
https://tnpa.org/symposium23_program/
https://tnpa.org/symposium23_hotelinformation/
https://tnpa.org/symposium-2023-general-information/
https://tnpa.org/symposium-2023-partner-information/
https://tnpa.org/symposium-2023-speaker-bios/
https://tnpa.org/symposium-2023-photo-gallery/
https://tnpa.org/
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Join us for this inaugural event!
Examine the most innovative topics in fundraising and marketing
today.
Experience high-level discussions about breakthrough fundraising
techniques.
Engage in critical thinking and analysis with fellow senior
fundraisers.
Who is invited: Nonprofit fundraising & marketing professionals
with 10+ years experience. You’ll be joining senior fundraising
strategists from organizations including ACLU, Save the
Children, Catholic Relief Services, Boston Children’s
Hospital, Smithsonian Institution, Wildlife Conservation
Society, Christian Appalachian Project, Capital Area Food
Bank, American Leprosy Missions, ALSAC/St. Jude
Children’s Research Hospital, AARP Foundation,
Franciscan Friars of the Atonement, The Nature
Conservancy, Armed Services YMCA, and more!
Attendance is capped at 300 people, evenly divided between
nonprofit and partner/agency professionals.

The Nonprofit Fundraisers Symposium

is approved for up to 9.50 total points.

Symposium Planning
Committee
Tiffany Neill, Owner, Lautman Maska Neill &
Company (co-chair)
Mwosi Swenson, President & CEO, Mal Warwick

Download our
Symposium App and

begin connecting today!
Get our official
conference app

iOS   Android

For Blackberry or Windows Phone, Clic  
For feature details, visit Whova

https://whova.com/whova-event-app/
https://itunes.apple.com/app/apple-store/id716979741?pt=1944835&ct=download_widget&mt=8
https://itunes.apple.com/app/apple-store/id716979741?pt=1944835&ct=download_widget&mt=8
https://play.google.com/store/apps/details?id=com.whova.event&referrer=utm_source%3Ddownload_widget%26utm_medium%3Dwidget%26utm_content%3Dnonpr_202303
https://play.google.com/store/apps/details?id=com.whova.event&referrer=utm_source%3Ddownload_widget%26utm_medium%3Dwidget%26utm_content%3Dnonpr_202303
https://whova.com/webapp/request/?event_id=nonpr_202303
https://whova.com/
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Copyright The Nonprofit Alliance - All Rights Reserved 2022 

1319 F St. NW, Suite 700 | Washington, DC 20004 | 202.516.5886 | membership@tnpa.org

Privacy Policy

Donordigital (co-chair)
Diane Clifford, Senior Vice President, Constituent
Development & Operations, Share Our Strength | No
Kid Hungry
Nick Ellinger, Chief Brand Officer, Moore
Geoff Handy, Head of Mass Market Fundraising, North
America, International Rescue Committee
Steve Kehrli, Senior Vice President Development,
PETA Foundation
Lisa Scott, President, TGP Consulting
Britt Vatne, President, Account Management, Adstra

mailto:membership@tnpa.org
https://tnpa.org/privacy-policy/
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Donor Advised Fund
Insights
March 15, 2023 11:45 AM - 2:00 PM
(EDT)

Description
Donor Advised Funds (DAF)  donors are undoubtedly a different
breed than traditional direct response donors – and are often treated
differently (for better or for worse) by nonprofit organizations. To
better understand the DAF donor giving experience and how
nonprofits manage these donors, we went on a secret mission…We
made DAF gifts to 18 different nonprofits – organizations we had
previously given to and organizations we newly joined. Some were
large national brands that you’ve heard of – others were small
regional nonprofits you probably have not. Then we waited…

In this session we'll highlight the donor experiences that really
shined… flag problem areas… and share ideas you can use to
enhance DAF giving and donor experiences. And you'll get insight
from one non profit on how they've changed their DAF donor
management to increase "share of wallet" from these generous
donors.

KEY TAKEAWAYS

Who are these DAF donors anyway? We’ll share what
motivates them to give and unlock their massive revenue
potential for your organization

Tips and tricks that you can apply to your DAF efforts right
away!

 How to develop a cross-channel strategy to reach existing
DAF donors and attract new leads

Our DAF cultivation toolkit: best practices to implement to
optimize your program for DAF giving

SPEAKERS



Donor Advised Fund Insights - Event Registration
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Trista Murphy Vice President, Integrated
Fundraising, Make A Wish

Karin Kirchoff, President, K2D Strategies

AGENDA

11:45 - 12:30 PM - Networking 

12:30 - 1:00 PM - Lunch

1:00 - 2 PM  Presentation

ACCESSIBILITY

If you need specific accommodations for this event, please
contact Risa Sudnow at info@dmfa.org or 646-675-7314.

CFRE CREDIT 

Full participation in this program is
applicable for 1 points in Category
1.B – Education of the CFRE
International application for initial
certification and/or recertification.

Club 101

101 Park Avenue, New York, NY, 10178, United States

Pricing
Members: $85

Nonmembers: $135

View Event

Contact Information
Direct Marketing Fundraisers Association
Name: Risa Sudnow 
Phone: (646) 675-7314 

https://members.dmfa.org/events/Details/donor-advised-fund-insights-760869?sourceTypeId=EmailInvitation
https://members.dmfa.org/events/Details/donor-advised-fund-insights-760869?sourceTypeId=EmailInvitation
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We're sorry. No registrations are currently available. You may wish to contact the event organizer for assistance.

Email: info@dmfa.org 
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